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What consumers take with them
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Mobile Web Consumer

Hunter Not Browser



5 billion

Mobile phones worldwide



292 million

Mobile phones In the USA
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of all mobile consumers in the
United States ownedgsmartphones
endingin Oct. 2010.up 14% from
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Of all mobile users
will have smartphones
by Q4 2011

As of April 2010
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6 in 10 world citizens is mobile
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Of Hispanics and
Asian/Pacific Islanders own a smart
phone. Meanwhile, only 27 % of whit

mobile users reported owning a
smartphone s ommmono



http://www.comscore.com/Press_Events/Press_Releases/2010/12/comScore_Reports_October_2010_U.S._Mobile_Subscriber_Market_Share
http://www.comscore.com/Press_Events/Press_Releases/2010/12/comScore_Reports_October_2010_U.S._Mobile_Subscriber_Market_Share
http://www.comscore.com/Press_Events/Press_Releases/2010/12/comScore_Reports_October_2010_U.S._Mobile_Subscriber_Market_Share

- -

Is mobile the next sales platform?

Search for fhghts




25%

of U.S. mobile users who
researchedravel on their
mobile devices in 2010

eMarketerFeb2011



Havebookedtravel on
their mobile devices

EmarketercFeb 2011



year-over-year increase in
mobile searchedor hotels from
2009 to 2010

Google Octobeof 2010
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Starting my  Getting

Journey// There//

Is everything OK?

My itinerary
Which airport
terminal ?
Directions
Booking reference

Is everything still OK?

Are there any traffic
iIssues?

Has my flight been
delayed?

Have | got my
paperwork?

Let t hhem knoSavelmétmeher e

Hot el knows
on your way

Directions to hotel
Booking reference

On arrival seamless
handover to hotel
wifi.

Restauant booking
Events, tours

Maps

Transport

Fast high bandwidth, low
latencywifi access made easy
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2D barcode scanning

The key idea Is to use the mobile
device to unlock digital content from
something in a physical space.

s weil B
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How You Can Use A QR Co
A Text Only

A Navigate to a Website E E
A A Phone Number to Dial
A Send an SMS Message -

A Send an Email
A Create a vCard

A Bookmark a Website E
A Go To A Video




JCP POS: scan image. If scan
falls, enter code below date.

3TdWNVS

1235 PM 0916709

Above, an optical scanner reads _ 0123 4567

o 8907 2345
one of Cellfire’s 2D barcode ‘ 67890123
coupons for JCPenney. Atright

Take $10 off a purchase totaling $50 or

is an example of Cellfire’s 2D barcode coupon. TR more in store with this ppas

Fali b x £ a0 ' A y
Yallo throuah ¢ ,4' AN, AUUY
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Virgin Blue offers mobile chedk, seat

selection and boarding via 2D barcode
. scanning on personal handheld mobile devi

for Virgin Blue passengers travelling on dir
flights between Sydney, Melbourne and
Brisbane.
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A Consumers can show
the American Airlines
bar code on their
mobile phone without

naving to print and

oresent a paper
poarding pass. The
airline has 27 airports
that have paperless
boarding passes.

Mobile Marketer- March 12, 2010



e 00 July 29, 2009 issue
. of Sports lllustrated
*had 2D bar code at

' right, which

rcked 14 extra
It pictures
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The 2D bar code produced®
over 100,000 engagement<_ &
with readers who scanned
the tags for video on the _
swimsuit models out of 23  [EEEFEEES

Tudr ivwery Smee’ pr e (0 &) apiny

million adults who read Sl } e

AND VIDEOS OF
BROOKLYN, CHRISTINE

We e kI T DOMINIQUE AND BAR,
= GO TO S1L.COM/MALDIVES

www.mobilemarketer.com



greater FORT LAUDERDALE
SUNNY.OgAInt

’I'
E CONVINTEEN CINTEN »
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The technology was a perfect flt for the Greater Fort
Lauderdale CVB, whose primary goal in its advertising wi:
drive consumers to their website, sunny.org.
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Travel Applications for 2d Barcode:

A Museums and Attractions
A Interactive Exhibits o B
A Restaurants
A Transit

A Education

A Sports

When readers scanned a Tag accompanying an
article by teaching professional Butch Harman, . ' =
they were taken instantly to a video lesson B o
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Microsoft Tag
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What are the differences between QR

codes & Microsoft Tag?

A The fundamental difference is that a Tag is a
programmable referencewhile underlying a QR Code
IS static text

A QR Code is very popular in Japan, so in the meantime
using both is important if your campaign is
International.

A For use In printed materials, Tag allowsiach smaller
sizethan other formats like QR codes

A With Tag, the option tanake Custom Tagsts you
Tdzf @& AYUSANI UGS &2dzNJ 6 NI
itself,
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CIARA

Ciara's most recent CD release was
complemented by a week of tweets that
featured embedded Microsoft Tags linking to
exclusive videos, performances, and
personal messages.

KV NORDIC

In order to connect with shoppers, KV
Nordic leveraged Microsoft Tags on its
smoked salmon packaging. When scanned,
consumers were connected to a mobile site
that details salmon preparation, complete
with recipes by famous Italian chefs.

WE THE KINGS

Independent band We The Kings created
two unique Microsoft Tags to help promote
their Take Action tour. When scanned, the
Tags provided fans with access to exclusive
content and entered them in a contest for a
chance to win tickets to upcoming concerts.

GET MARRIED

Get Married magazine was the first bridal
publication to incorporate Microsoft Tag into
its print content. Select editorial and
advertisements appearing in the magazine
included Tags that instantly connected
readers to videos, websites, photos and
additional information.
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VOTE ON ARTISTS THROUGH TAGS PLACED NEXT TO ARTWORK

The Art Loop Open at Block 37 in Chicago incorporated Microsoft Tags into a recent
group show to create an interactive experience for visitors. Each piece of artwork
featured in the exhibition included a Microsoft Tag next to it that enabled attendees
to vote for the artist whom they felt should win the gallery competition, The tags also
allowed viewers to access additional information about the art piece along with the
artist's bio.

T

Tl A L8 el sy

Katsy Johnson
Sacrificial Chase
Multu Megis

86

OnCALE ad™ BT (TAL™O™

Two ways to Vote

lquouvvnmohm S5I0 T Murow oty Ty
the pragum Of Bal™ prters. whi wd 1ok
1 the oty VUTING Ate "uuqmn-unh

SOWNIOTea Iree Al QRTTAQ Mobi
2. Sond ALD #ra 17 mumber 0F yossr Tiverde piecs

"mateet? 3OV 10 \Otw for 1 (T asae, ALOTDD)
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TAGGED CITY GIVES TOURISTS HISTORICAL CONTEXT

In the Italian city of Turin, web agency mediaKi.it placed Microsoft Tags
in parks, museums, and monuments, so that visitors could scan them as they
walked past important landmarks. When scanned, the tags provide informa-

tion about the history of the location as well as maps to help tourists navigate
new areas.
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BEAUTY PRODUCT GIVEAWAY

For the August 2010 issue of Allure Magazine, readers were given a to-
tal of $725,000 in free beauty products through a series of mini-sweep-
stakes. Readers who had signed up for the US fashion publication’s
contests were notified by text message 15 minutes before new give-
aways were about to take place. At this point, they opened the maga-
zine and entered by simply scanning a Microsoft Tag on a specified
page. The use of mobile tags reportedly attributed to a 28% increase in
entries over the previous year's issue.

aill ATET 5 12:40 PM

7006

SUELISCR T Get a FREE Tote Set!

4 INSIDE ALLURE DEAUTY REPORTER

" Free Stuff

TRENDS

HOWT05
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SCAN ENTERS FANS INTO TICKET GIVEAWAY

Independent record label Fearless Records published Microsoft Tags to
help fans win tickets for their bands' shows. Printed fliers and websites
advertising upcoming shows invited fans to scan the tags to receive a
free track download and also get entered into a drawing for tickets.

SNAP THIS TAG

USING THE TAG READER APP
FOR YOUR CHANCETO

WIN 2 G
TICKETS Tos Q20

(501
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LOCATION-BASED GAME THROUGH CENTRAL PARK

To promote New York City parks during Arbor Day weekend, Agency Magma
devised a game played using mobile tags scattered throughout Central

Park. Participants moved along a map to various points in the park where
they could scan QR codes to leam more about the immediate area. This
information came in the form of a trivia-based game, where players were able
to move along different paths as a strategy to potentially earn more points,

L ATET T 1249 PM 7 0

What wera Carrie and 'the giris’

chatting about in this scene ?

a break-up
a rebound
dinner

GET THE ANSWER »

Viaw Digitn| Msp ®w World Pwksom




O]

Ao 1S R U 1

BRINGING TOURIST DESTINATIONS TO LIFE WITH VIDEO

The Canadian Tourism Board has used mobile tags in a print campaign aimed
at attracting travelers from the US. QR codes appeared in ads designed to
look like blog posts that were featured in publications including the New

York Times. When scanned, people were able to find out more about various
travel destinations through interactive videos that brought to life experiences
like riding down a mountain zipline at 90mph or taking a horse carriage ride
through old Quebec City.

Take an architectural tour de Montréal will ATE&T 3G
Postud July 27 (permalnk) krxaxe 629 rMings
: 0:34

Mo first accessory you'll need In Montréal In & BIXI ke, £l halp you cover mare of the sies siong 1he banks
Of the iestonc Laching Canal, Be suie 1o vist Habtat 67 and the Blospnens, stunning Symiboes of anchiteciure

dedicaled 1o sustisnabie iving ond ervianeheninl mvanness
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REGIONAL INFORMATION ENCODED IN POSTAGE STAMPS

Correos, Spain's postal authority, in conjunction with the mobile marketing
company Macanudos, has released a GR-coded stamp that when scanned
will pull up additional information about a particular product or place. The
mobile tag on the first release of stamps directed a phone's browser to
information and videos about the Alhambra of Granada region.

TORRE DE LA VELA

\'-:1
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DELIVERING BUS SCHEDULE INFO IN REAL-TIME

A pilot program developed in a partnership between GVB, Sparked BV,

and MINIbar at Amsterdam's Central Station provides information and
entertainment about the city's transportation system to travelers who scan

a Microsoft Tag. By snapping the Tags located on tram and bus stops at the
Station Square, riders receive free access to specific arrival and departure
information, the latest news on public transportation, a mobile movie series
and art of the day. Also three randomly selected people who snap the Tag will
win a D100 euro (about $140) credit to their transportation subscription.
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SCAN TAG TO FACEBOOK ‘LIKE’ PHYSICAL ITEMS

A new service called Likify, created by Belgian company Boondoggle Lifelabs,
allows marketers to add mobile tags to products and signage. When people
scan a QR code with their cell phone, it triggers a Facebook ‘like’ on the
associated brand's Facebook page. Nike has been using the codes in Belgium
in a campaign to promote their shoes by getting people to “like"” different
jogging routes.

JOIN THE CHAL
PACBBOOK.CoMl}g
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Localized Search
and Deal
Updates
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Southwest Airlines Round Trip
@ Ticket Reward Nearby. Get there
: first if you want this reward!

vperlocal deal alert
For local businesses that
want to pull off last
minute promotionst
maybe a restaurant wants
to get rid of some food
before the end of the
night or a retailer needs
to move a bunch of
productt these flash
deals could be attractive.



o
Crowdsourcing

The act of outsourcing tasks, tradltlonally |
performed by an employee or contractor g
a large group of people or community -
crowd), through an open call. |

P W T =y % |




The Portland Twisitor Center - #inpdx

Where are good ™
vegan
restaurants in
Portland?

\_ #inpdx
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ATwitter users seeking information on Portland can
add #npdxto their questions.

ATweets tagged with this code (also called a "hash
tag") are sought out bywisitorCenter staff
members who then send back suggestions.

Aut the beauty of Twitter is that other users who
aren't affiliated with Travel Portland can also
chime in with additional tips.



tw|hher _ bataer s Home Profile Find People Settings Help Signout !

ﬁ travelportiand

Listsv  Hk~v

*2 Follow

Portland, where are your coffee/eatery faves close to public
transit? RT @allisonscheff: Need suggestions for where to eat &

coffee #inpdx

" - 1 - -H ”r
doUuL £ nours 4 d NO0TsUI

(1]

Heply Hetweet

Portland, where are your coffee/eatery faves close to public
transit? RT @allisonscheff: Need suggestions for where to eat &
coffee #inpdx

ia HootSuite

For fresh produce #inpdx, you probably think of @portiandfarmers,

et AiA A mAall camms Fa minAdATD 1 alanilAds b Taaaadoarl s o T A
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{ Augmented
B Reality

The information about the surrounding real world of the user
becomes interactive and digitally usable |
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On Thursday, April 29, 2010 The Netherlands Board
of Tourism and Conventions launched Holland Layer
In the Layarapp foriPhoneand Androit.
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What isLayafr?

Layans afree Augmented Reality
applicationfor iPhoneand Android
smart phones.

WhenLayans activated and you
point your phone in any direction
Layarwill use your camera feed to
display layer specific information
via a transparent filter.



For example, if you were to stand in Amsterdam , ﬁ

could simply hold up your mobile device, point thée

HollandLayer toward it and instantly find mterestlng
nearby attractions and dlrectlons
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Sparkllng Queens day Iaunch Apr|I 2010 S

. Netherlands Tourism linked a otiene Holland Iayer
campalgn to the Queen's Birthday In the Netherla

| CAOS RALFIY2YR&a 6SNB a
the Holland layer. The first five people to use HoII
layer and find the locations will winGassan 2§

_diamond. i
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WikitudeDrive, the first mobile Augmented Reality (AR)
satellite navigation system with global coverage.

SR .\
“h,

The system works by attaching your mobile phone on top of your dash board
looking at the road. The application then overlays video captured through the
camera with driving instructions. This allows users to literally drive through their
phone, watching the road even while they are looking at directions.



are




of mobile users have
downloaded apps

comScorereports January 2011 U.S.
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20,217

Traveliphone apps available

As of March 22, 2025ource 148Apps .biz



Source: O'Reilly Research

.5. iTunes App Store (Unique Apps)

U
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AmsterdamiPhoneapp
by the Netherlands
Board of Tourismvas
one of the first
destination apps
available.
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Distance being calcdated from Virtual Location

Mobile Case Study: Visit Napa

AEngaged Visit Mobile  and
Yparnternship to build this app

January 1 to March 1 2011

A 3,000 unique users
A 42,000 pages viewed
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Revenue Opportunities

A5k/year license agreement
—l /0% split on ad revenue which is

fat A2 Mao

s o o handled byVisitMobile

) oy Manners Are $100/month, listings
The Mriago et ¢ are $25/month

§ oo | 2,200 banner offers clicked from
Jan ¥ March 1

) Stags' Leap Winery
. o

Moo | STAY & SAVE
> & TN »

L el Nas
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Welcome to Napa Valley!

DEAL

of the DAY

Get one exclusive deal
each day sent to your
phone by text message.

Text #napadeal to 62350

THE

“INAPA
VADLEY
Meet Your
s e e e B Mobile Concierge

App Marketing
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home of the

San Francisco Chronicle

Subscribe to the weekand Chronicle

nga'jch Q @.‘ SFGate [ | Web Search by YAHOO! (*) Businesses | Advanced

News Sports Business Entertainment Food (UL A Travel Columns

Sign In | Register

Buy & Sell Jobs Real Estate Cars Index ~

Weekend Getaways | SF Guide | Neighborhoods | Wine Country | Reno-Tahoe | Hawaii | Mexico | Travel Features | Vacation Rentals n

Travel Tuesday March 22, 2011 Updated10:21 AM PDT

Garden hopping in Monterey
The moist, mild Monterey Peninsula is a museum
of the gardener's art, and spring is a great time
of year to browse the galleries.

=) Comment [ Photos

= Monterey County: Wine pairs with beautiful

18 places to welcome spring in the West
= Wildflowers blooming in Carmel Yalley
= Help! I'm being followed by a Roma in Bulgaria
= Lake County's Festival of Tulips: Not just flowers
= Japanese landmarks, culture untouched in Hawaii

U.s. |- select - [¥]
World | - select - (=]
. . . . —n

MyFeeds | [
Wish you were here?

Escape with the Travel Newsletter %

advertisement | your ad here

Getinsider access to
The Legendary Napa
Valley’s world-class

Download the FREE, Award-Winning
Visit Napa Valley™ Mobile App
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_al AT&T 3G 11:38 AM @ o 97% b _al AT&T 3G 11:38 AM @ o 97% b

Search

Y Happy Hour
- Nightlife @

&3 geodelic

‘ Q,/ A Gcodehc Network Experience
S

L’" Restaurants

http://www.santamonica.com/visitors/multimedia/app/
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MOBLIE APP CASE STUDY: Santa Monica CVB

Aartnered withGeodelic

Arhey received quotes from $2kP5k from other companies but
Geodeliovas a new company and willing to do a marketing
partnership for the exposure.

Avdzt @ H MmN f I dzyOKSR 2y | LI &
Alotal numbers of downloads since launching on July 28th is 4,39
AContent is being fed fromBparty Simple View database via API

Alracking download, seeing spikes in events driven by offline mar
efforts.

Alracking downloads, not booking
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“Back | Border Giill

‘Border Grill

| 1445 Fourth St.
Santa Monica, CA 90401
| Downtown & 3Rd St Happy Hour ©

Yanken Doceles

.

-

B Bavm_....r.._,.‘t:.“/ ‘¥_t-.;.;’, |
" Ye Old Border Grill venue |
He & Oyst... “
108 S: ) Gﬁ g 4 (Bivd ‘
f’l‘m \ > J
I 116 Santa ean Ave J
] 868 1445 Fourth St. femi. -
"“-Y N 0.2 mi. y
QO

rion
>

‘a;;i'ﬂ Ao, Border Grill
'O‘ZA;IA 1445 Fourth St.

Carousel Map
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If you don’t win the LA Marathon, win a $500 shopping spree!

AM: ;
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The Pow

CALIFORNIA'S MOST

BRATED BEACH




