TV Ads Overview

A flexible, all-digital system
for buying more
accountable and better
measured television
advertising.

* 96 Dish networks

» 12 National cable networks
 Auction-based pricing

* Tuning data from millions of
set top boxes
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Grow your business at the budget you set with Google TV Ads

Vviewers into your customers.
See how affordable TV advertising can be
- Select your business or audience - 19]

Advanced level
Your campaign can deliver

Minimum level Starter level

Your campaign can deliver Your campaign can deliver

cricketts+aw@google.com | New Fealures

- ™
Google TV Ads makes it easy to boost brand awareness, drive more web traffic and increase your sales volume — tuming

New Features | Help | Contact Us | Sign Out
Customer [D: 231-879-1539

Get Started »

500,000 to 1 million weekly 210 3 million weekly impressions
impressions for §150 per day. for $500 per day.

4107 million weekly
for $1,500 per day.

Impression counts are based on ktal network audiences viewing your commarial, ol limited to a specific demographic.
Thesn sSmalas 18 maant o provde you it an e of e mpactyour campaign can have ot iflerent spend levels. When you create your campaign
T am s estmated impressions and cost based on e specic networks and daypirts you've selecied.

We recomamand Bt you tu your campalgn for 3 meimum of 4 woaks to make
Paed to be exposed to your message tes tmes lo take an aclion

10 thal your message has tima o buid momentum. Generally, viewers
Hear what other advertisers have to say

Read the success stories »
Walch the vigeo »

Don't have an ad?

To celebrate our launch, for a
limited time Google will cover
the cost of creating your TV
ad, up to $2,000. Learn More

Check out the Getting Started
Guide to learn how to create an
effective TV ad campaign,

Watch the Product Demo for

step-by-step guidance.




Access precise Performance Metrics to optimize

2. Played Spots report
shows when and where your
ad aired, and how many
people watched it

Google

Played Spots
1. Spots Scheduled report lets you i e’ 3. Reach and Frequency
know when and where you can measures how often
expect your ad to air impressions  CPM [}fiﬁf" Entire Ad ] viewers saw your ad
453105 $2.29 | 75 536,034
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Analyze the effectiveness of your TV Campaigns with Analytics
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between TV campaign

paigns Supports many
different TV metrics
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Locate vimpn  t0 measure effectivenesS.ag - % initial Audience Retained - Cost CcPM
TV campaign 2,123, , 9087, 98.76% $3,456.78 $1.63
reports % of Total: 100.00% % of Total: 100.00% % of Total: 100.00%  Avg: 98.76% (0.00%) % of Total: 100.00%  Avg: $1.63 (0.00%)

% Initial
Settings Campaign - S AdPlaya | Viowed E'“x Audience Cost CPM
(®) Advanced Segments 22'2 [XSSS RS Retained
£ Email 1. TV Campaign #1 623,000 189 687,000 98.12% $1,006.78 §1.62
ol Ry 2. TV Campaign #2 700,456 250 600,654 96.54% $1,000.00 $1.43
elp Resou
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Web TV campaigns our site. These metrics should not be attributed only to your TV ads.
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