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Find Your Footing in the 
World of Facebook

presented by Dave Kerpen, CEO, 
theKbuzz

Facebook.com/DKerpen

Facebook.com/theKbuzz

Twitter.com/DaveKerpen
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About Dave & theKbuzz

- Company was formed in 2006 when its 

founders were married on a ballfield, in a 

sponsored wedding that garnered $100,000 in 

sponsorships and $20,000 for charityïattracting 

national and international press.

- Social Media and Word of Mouth Marketing 

Firm dedicated to authentically amplifying the 

conversation around our clients. 

- Provide strategy and execution for clients in 

the social media space

- Winner, 2008 & 2009 WOMMIE awards, from 

the Word of Mouth Marketing Association
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Å1 of 48 global 

Facebook Preferred 

Developer Consultants

ÅHave built and managed 

over 250 client Facebook 

Fan Pages including 

Galveston Island CVB &

Newport Beachside 

Hotel & Resort

theKbuzz & Facebook
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ɆEmail and Text Messaging data source 2008 MRI
ɆGoogle data source to ComScore
ɆSocial media data source 2008 Cone Institute Study

The Shocking Truth
More people use social media than use email!

This number will only grow!
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In late 2008, a study on social media was completed by 

The Cone Institute. It found:

ï184,000,000 Americans use social media.

ï93% of those Americans believe that companies 

should have a presence on those social mediums

ï85% believe that companies and organizations 

should not only be present, but should regularly 

interact with their customers on social media.
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What this means for 

youé

Word of Mouth will always be the best form of 

marketing and advertising for your destination.

Friends will always take advice from friendsé
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But with Social Media, the definition 

of ñFriendsò has changed drastically
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Joining the conversation using

http://www.youtube.com/watch?v=rSnXE2791yg

http://www.youtube.com/watch?v=rSnXE2791yg
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There are over 425million users on Facebook, 

many of whom spend time over 2 hours per day on the site.

Itüs not just for kids anymore!   The most rapidly growing demos on the most rapidly 
growing social network are adults 55+!

Ad targeting opportunities are unparalleled! You can target by: 

age, town, interests, job title, company, 

and hundreds of other keyword categories.

Wild Waters All Natural Kids Drink

CŀŎŜōƻƻƪΨǎnatural virality
allows users to endorse 

your center with the click of 
a button to hundreds of 

their friends.

Your BUSINESS!
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Facebook 101- Individual Profiles, Groups & Fan Pages

Fan Pages:  Customizable places where 

users become a ñfanò of a location or 

CVB.  Benefits include SEO from Google 

(Pages are public and searchable), ability 

to customize and create interactivity on 

the page and virality.

Individual Profiles: 

People have individual 

profiles. This features 

your personal info and 

preferences.

Groups: Groups can be created 

around any topic or interest. 
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Introducingé

The Fan Page aka 

Public Profile
Your communication vehicle for your 

customers, clients, fans, and contacts
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The Beauty of The Facebook 

Public Profile:

Fan Pages aka Public Profiles Are

Functional

Ad-Ready

Business-focused
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How Your Public 

Profile Works: 

A Brief 

Overview

Status

Tabs

Description

Fans

Callout

Boxes

Wall
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Itôs All in the Name

Are you more likely as a consumer to become a 

fan of New York or 

The New York Convention & Visitors Bureau? 

Hint: Go to 

facebook.com/username 

to set your URL aka 

facebook.com/theKbuzz
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Effective Use of Landing Tabs

Tabs can be customized, and can feature a different 

application on each tab. A Facebook Fan Page now 

really acts as a microsite for your destination.

Bonus! You can target social ads to hit different tabs on 

your Public Profile!
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The Settings Button Is Your Friend!

Settings allow you to customize where fans and 

potential fans land when they find your page.

People who already love you can see something 

different than people who are not yet your fans!

This provides a unique opportunityé
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Speak Directly To Your Fans-To-Be

Custom Landing Page
Custom space allows you to 

welcome new fans with a 

specific message geared 

towards them.

Create coupons, discounts, 

offers, etc. -VALUABLE 

content that they receive when 

becoming a fan.
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The Public Profile Wallé

The Importance of Public Response
Follow the D.N.D. ruleé

DO NOT DELETE!

Unless a wall response has 

hateful or offensive 

language, the correct thing 

to do is RESPOND.

Respond publicly, and 

individually message 

a follow up.
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And Donôt Forget About:

STATUS UPDATES!

Companies can now update 

their statusesé.and the more 

comments and likes you get, 

the more youôll show up in the 

News Feeds of their fans!!!

Hint: Be ñLike-ableò
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The 5 Most Engaging 

STATUS UPDATES!

1)Photos

2)Videos

3)Links

4)Questions

5)Interactive Apps 
(Polls, Quizzes, Virtual Gifts, etc.)
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Use Promotions, Contests & 

Sweepstakes to Drive Buzz!
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Coupons, 

Polls, Virtual 

Gifts, 

Quizzes, 

More
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Facebook Best Practices:

ïMake your Fan Page a place filled with valuable content. 

ïGive your fans a reason to become fans.

ïUse updates to ask questions and elicit response, not 

deliver press releases

ïEngage fans through creative content

ïThink of your page in terms of being for your fans, not being 

for your company

ïHypertarget with Social Ads and with Updates

ïWorry less about developing a custom good application, 

and worry more about creating good conversation

ïMonitor conversation

ïThank and respond to the positive J

ïRespond even more diligently to the negative!
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Galveston 
Landing tab,

Coupons, 

Sweepstakes, 

Hyperlinks

Engagement
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Galveston 
Optimized profile pic and photo albums
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Seattle: 
Excellent 

use of 

Reviews 

app, 

great 

engaging 

posts! 
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San Fransisco

San Francisco: 
Great Page name, tied-in to other local 

Pages, updates everyday
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Eugene
Updates regularly and responds to fans!
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Using Facebook Ads to Target a 

Specific And/Or Local Audience
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Define Your Perfect Targeté

And Then Think Just Like They Do.
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Facebook Ads

So Youôve 

Got A Page, 

and youôre 

ready to 

advertise

Is your target REALLY on Facebook?

Hereôs how to checké


