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About Dave & theKbuzz

- Company was formed in 2006 when its
founders were married on a ballfield, in a
sponsored wedding that garnered $100,000 in
sponsorships and $20,000 for charityi attracting
national and international press.

- Social Media and Word of Mouth Marketing
Firm dedicated to authentically amplifying the
conversation around our clients.

- Provide strategy and execution for clients in
the social media space

- Winner, 2008 & 2009 WOMMIE awards, from
the Word of Mouth Marketing Association
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facebook

’“’:’gz‘ Galveston Island CVB

wall Info Welcome

Photos Discussions Boxes

» Welcome to the Official Fan Page for
’ Galveston Island.

- 3 S8 Memories are created everyday on
¢ Galveston Istand, This page is your
S chance to share Galveston stories, photos =

“ Official Travel Planner  Night Life
“ Visitor Information

 Galveston Maps  Real Estate
“ Arts & Entertainment Sights & Attractions
“ Dining  Shopping

and videos. Become a fan loday to receive
exclusive discounts and insider tips for
visiing the island.

“ Qutdoor Recreation

Al of 48 global
Facebook Preferred
Developer Consultants

Adave built and managed
over 250 client Facebook
Fan Pages including
Galveston Island CVB &
Newport Beachside
Hotel & Resort

Preferred Developer
’ Consultant

http://thetwittertrainer.com
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I More people use social media than use email!
I 70 -
60 -
I 50 -
40 -
|
20 -
I 10 -
0 T T T f
I E-mail SMS/text Google Social Media
This number will only grow!
FEmail and Text Messaging data source 2008 MRI
I FGoogle data source to ComScore
ESocial media data source 2008 Cone Institute Study
I http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com




In late 2008, a study on social media was completed by
The Cone Institute. It found:

T 184,000,000 Americans use social media.

I 93% of those Americans believe that companies
| should have a presence on those social mediums

I 85% believe that companies and organizations
should not only be present, but should regularly
Interact with their customers on social media.

the « buzz



What this means for
Y OUEé

Word of Mouth will always be the best form of
marketing and advertising for your destination.

)

Friends will always t '-M\)
http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com



But with Socilal Media, the definition
o f NnFrirendso has ¢

catemomy
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http://www.youtube.com/watch?v=rSnXE2791yqg

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com


http://www.youtube.com/watch?v=rSnXE2791yg

facebook.

There are over 425ni||ion users on Facebook,

many of whom spend time over 2 hours per day on the site.

|l tds not jJjust for kids anymor e! The most
growing social network are adults ~ 55¢!

I Ad targeting opportunities are unparalleled! You can target by:
age, town, interests, job title, company,
I and hundreds of other keyword categories.

Helen Todd is enjoying vegging out after a chaotic week :). cl 8o Iﬁi’&]fbl Wrélity

wall Info Photos Boxes HNotes Video allows users to endorse
your center with the click of
a button to hundreds of
their friends.

Sl update status  #]] Post Link otos | | Write No

What are you doing right <o

View Photos of Me (348) Today .
View Videos of Me (8) B, Helen became a fan of ! YOUTBUSINESSL .

Edit My Profile % o
1

"Two roads diverged in a wood,

nd I— Comment - Like

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com



Facebook 101- Individual Profiles, Groups & Fan Pages

Dave Kerpen

wall Info  Photos

= ) Photo @ Ca =3
[ 4 ooc: ] - :
ed Jewelry © ru

Individual Profiles:
“Peoplehave individual
profiles. This features
your personal info and
preferences.

44 For everyone that joins this, I'll pledge $.50 in the 2008 MS Walk

Basic Info
Type: Grganizations - Non-Profit Organizatior

g tdland o 5 dyMyam at Jon
¥, thekb “he

ith my an

ar o coete a 6.5 o the Natioral tile

g Tsland Chapter.
1500 dollars. That's in ADDITION to whatever

join my group. Tel your friends!

Contact Info

Email: caroline@thekbuzz com

i oin
Members Create Related Event
Displaying § of 6,957 Leave Group
Share |+
- . . e
ﬂ This is an open group. Anyone can
Christopher join and invite others to join.
Tsa M, sen  Grantoas id o | Corsers '\e\ m \
viceBaden  Tone  MMahor Admins

Groups: Groups can be created

around any topic or interest.

www.theKbuzz.com

the bt':'ibzz

Become a fan for
exclusive content
on social media
marketing!
Email dave@thekbuzz.com

to learn how we can help
your organization!

theKbuzz | Social Media and Word of Mouth Marketing

“Friends”™: http: /fbit.lyfaFdfiW (Interesting article from AllFacebook.com

Wall Info Video Our Clients Shows  Webinar

"S on vour mind?

Artach: ¥]] [3 [F = ~ 1 Everyor

theKbuzz | Social Media and Word of Mouth Marketing

the | b= Watch me Wednesday: After attending #sxswi and finally gettir
hooked, Dave talks about Foursqaure and location-based sodal
networks, and their implications for businesses, What are your
thoughts? Have you tried Foursquare?

Watch Recorded Broadcast

=t
Ses More
e Live Bn Comment * Unlike * Reco
K2 You and David Pifer like this.
£} View zll 6 comments

Fan Pages: Customizable places where

users

becomealacatiohan o

CVB. Benefits include SEO from Google
(Pages are public and searchable), ability
to customize and create interactivity on
the page and virality.




l ntroduci ngeé |

|
' |
|
. The Fan Page aka
- Public Profile |
| Your communication vehicle for your |
| customers, clients, fans, and contacts |
|
|

___________ the buzzl




The Beauty of The Facebook
Public Profile:

Functional
Ad-Ready

Business-focused @
___________ the  buzz

|

|

. . |

Fan Pages aka Public Profiles Are |
|

|

|




r

Profile Works:
A Brief
Overview

http://thekbuzz.com

How Your Publi

http://thepagestarter.com http://thetwitter:

w FB Pages for Busi

ness (a la "Public

FanUs! Webinar Boxes Video +

(3] Add Photos '$* Add Video EH write

B3 thexbuzz | Social Media and Word of Mouth Marketing wrote
@cheriden Yes, you'l get a confirmation in the AM. ©Kim Long Happy to help you
understand how to maximize networks for business. @ Rest of you: See you on the
webinar tomorrow!

Georgianne Foster Vinicombe wrote
Greetings!

Report

fbuzzmarketingdaly.com
http://twitter.com/thekbuzz

Colleen McGinley Pence wrote

Information L+ Excited about your webinar. Just started using Facebook fan pages for a dient.
o TR ot .

Cheridan Q-8 wrote

Hello! I have signed up for the webinar tomorrow. Am I supposed to receive an
emai confirmation?

T TRCK WIove
Hello Kbuzz! I found your site through an alifacebook.com comment

Report

Chrystal Bougon wrote
1 signed up for the webinar tomorr

Chrystal http://
Report
Check these out: 4 Kim Long wrote
i Tt Let's hear how to optimize FB, Twitter and LinkedIn. You could spend all day on this

producers and stay on top of things in the sodal networks.

o\\low mel Report
‘I Kim Norton wrote
a O u <ﬁ Looking forward to your webinar! http
PLN Repo

B 0 X eS ’_‘! atc h Me B8 thexbuzz | Social Media and Word of Mouth Marketing wrote
We d nes d ay S Thanks Rhonda! and we love you!

register for a webinar now Rhonda Brilliant wrote
Rainmaker Public Relaf
eKbuzz

ial Media and Word of Mouth Marketing wrote

loves Kbuzz!

Regiter For Our FREE /

Newsletter- the Monthly K Buzz register for our webinar and 1 am sure you wil find some great

Name:
Peter Lechler wrote
Interesting Fan Page. I'm looking for applications that can help our business out.
Email A P
y pointers:
Address:

Report

| Submit Form
Aj Houston wrote
Teach me a lesson........

Report

[ thexbuzz | Social Media and Word of Mouth Marketing wrote

@Troy ,you can register at http: vyurl.com/fowebinar

Wall

Troy Nalls wrote
Where do you register? Can't find it

Report
2 theKbuzz | Social Media and Word of Mouth Marketing wrote
Thanks for registering for our newest and best webinar yet! Heather, we got your

reigistation fine, no problem!

A theKbuzz | Social Media and Word of Mouth Marketing is

R/T it for you guys, too! Thanks,

and not get anything done? Help us stay on the task at hand in driving our revenue

theKbuzz | Social Media and Word of Mouth Marketing s excited about



| t 0s Al | Il N t he

theKbuzz | Social Media and Word of Mouth Marketing e are li
the " bz Marketing Ted1 Summit, What is your favorite destination to travel to, and are you
Facebook? - 2

wall Info Video  Our Clients Shows Meet theKBuzz

free

FOR FANSONLY | 1) Y s R facebook.com/username
F ' to set your URL aka
facebook.com/theKbuzz

the

il Pam
Perry nez

PLAY D i ——

'
bUZZ L

hitp://www .brar

Message- i
Delete ,l

ﬁ

Hint: Go to |

‘Stay up to date on what’s new in social media! I

Are you more likely as a consumer to become a
fan of New York or

The New York Convention & Visitors Bureau?

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com t"’l e
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Effective Use of Landing Tabs

Newport Beachside Hotel and Resort Check out our new Seven Seas Aveda Spa and Salon!!!! o=~

"BEA  wall 1Info Boxes Events Weddings Special Events #+ » +

Qpr\m I vam\

Centrally located betwesn Miami and Fort Lavderdale irports, the Breathtaking views of the Atlantic Ocean, personalized service and our
\ewport Beachside Hote! is the perfect place for your next business event. award-winning Mizmi restaurant has made Newport Beachside Hots! &
. Resort the guintessential destination for Miami beachfront weddings and
cz o 9| orema social events.
salesandcatering @ newportbeachside.com for more information.
Click Here to Find Out More Click Below to Find Out More About:

Tabs can be customized, and can feature a different
application on each tab. A Facebook Fan Page now
really acts as a microsite for your destination.

Bonus! You can target social ads to hit different tabs on
your Public Profile!

! ’. o adl _,; £ /‘:
I Business Events Social Events

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com




r —— —— —— —— —— —— —— —— —— —— —— |
Update your status... Post I
I Al Posts I
I View Settings i i
E:Iiill.llt Landing Tab for Stream (Only Posts by Page) - I
Def-.;ll.llt Landing Tab for Fan Offerl
Everyone Else:
I Auto-Expand Comments: | Comments on my stories will be expanded by default
Fan Permissions I
Fans can write on the wall: [ Fans can write on the wall
I Posting Ability: ¥ Allow fans to post photos
| Allow fans to post videos I
| Allow fans to post links
I Settings allow you to customize where fans and I
potential fans land when they find your page.
People who already love you can see something I
I different than people who are not yet your fans!
I This provides a uniqgue o00p
http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com th c bU oy
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Speak Directly To Your Fans-To-Be
Custom Landing Page

wall Info FanUs! Webinar Boxes Video + Custom Space aIIOWS you to
welcome new fans with a

h b g% specific message geared
t 6 U Z towards them.

MW ordlofiMouthIeXSociallMedia|Ma tketinglEium |

that creates and sustains buzz through innovative

marketing concepts, communities, C reate cou p ons, d | scounts ,

I and conversations.

offers, etc. -VALUABLE
content that they receive when

Eﬁé Step 1: ikt "Beceme AR ebove, sonarn .
becoming a fan.

0
9y Step 2: Enjiey cur FREE webiner downloads belowd

THANKS for being a fan!!

Click below for your FREE webinars from theKbuzz:

- Facebook for Business
- Facebook for Fundraising: Politicians and Non-Profits
- Facebook for Sports Teams
- Facebook for Schools

NEW - Twitter for Business

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com th e
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[ )l ic Profl
lic Response |

Foll ow t he D. N. D

"The Pu
I The Importance o

Gypsy Bar Boston

wall m Venue Info  ContactUs  Photos Events >» DO N OT D E L ET EI
.

Q, Filters
Kenneth Rojas Hey Gypsy Bar its Kenneth Rojas the Contest Winner...Just trying
to flgure out how to claim my prize and Thanks for THE WIN!! n eS S a W a r eS O n S e aS
3ho Comment - Like * Report
Gypsy Bar Boston congrats to Kenneth Rojas, 5 referred friends on Gypsy's fan .
page means free cover for you for the month of August!!! Reply to this status so we a e u O r O e n S I V e
M can send you your certificate!
OWN RISK! 3 hours Comment - Like .
ot s Tt e o e lanaguaaqge. the correct thin
GYPSY PATRONS ARE Gypsy bar a few times and i always have a great time so i had
]
to get my friends to do this and have them come along with
THE HOTTEST IN ALL el

L il to do is RESPOND.

RESERVE THE RIGHT TO
TURN AWAY ANYONE
WHO DOESN'T FIT THE

Amy Brooks Kenneth Rojas sent me the invite =

Comment - Like * Report

ok okt e e et G v ) Respond publicly, and
Individually message

. V '
http://GypsyBarBoston.com,
ﬂ Gloria M. Sierra Kenneth Moses ROjas sent me the invite...YOU ROCK!=) a O O W u p
3t 8:01pm .

Comment - Like * Report
Information

Josh Sousa Kenneth Rojas is the bees knees! Hook it up! I need a place for my
bachlor party!

m * Comment - Like * Report

617.482.7799

Summer Rae Feeley My boy Kenneth Rojas sent me ¥ [Just went to the Gypsy
Bar Fr\day mght Great Places, Great people. Thank you!]
t 5:41pm - Comment * Like * Report

10:00 pm - 2:00 am

5:60 pm’» 2:00 am Gypsy Bar Boston Want FREE cover for a MONTH!?! Get 5 of your friends to

harama Muneu Rar Earahanl fane Vaur § friande muct nact an anr wall eavina VAL

bUZZ
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And Donot Forge
STATUS UPDATES!

Settings  Logout

Mystery Cafe Dinner Theater we are 7 members away from 500. Will you be the
500th? This will be kind of like an EBAY auction to see who wins the VIP tickets. Could it
happen today? I hope so!

wall Info Welcome Boxes Featured Shows Reviews » Companles Can nOW update I
- t hel r st at thhesneoseé .
comments and likes you get, I

eI

CAFE

Suggest to Friends

Add to my Page's Favorites

Mystery Cafe Dinner Theater We are 7 members away from 500. Will you be

the 500th? This will be kind of like an EBAY auction to see who wins the VIP tickets.
Could it happen today? I hope so! t e l I l O r e y QJ mj I D

o * Comment * Like

Remove from my Page's Favorites

Mysteoy Dioner Theated! Mystery Cafe Dinner Theater We are 30 fans from 500! If you are the 500th N eW S F e e d S O f t h e I r fan S I | I
Fan, you'll win a VIP ticket for 2 for either the Mystery Cafe, The Boston Harbor L
I\lystery Cruise or the Boston Ghost Cruise. C'mon be a fan with benefits!
Comment - Like

Information

Boston, MA Mystery Cafe Dinner Theater Forecast calls for great weather tomorrow night

and what better way to celebrate summer than to listen to Jimmy Buffet and solve a - .
o tropical murder mystery? Cruises board at 7:00pm-leave at 7:30pm from Long H I n t B— & E D
Fans Wharf. -

6 of 494 fans See All

Comment - Like

- u u Y 2 people like this.

Tristen Jeanie Helen Todd
Hubbard  Doherty

SRS TER &R m Mystery Cafe Dinner Theater has worked out validated parking for the Boston

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com th e
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I America's Original Interactive Murder
D




I The 5 Most Engaging
| STsURDAES

1) Photos
| 2)Videos
| 3)Links
I 4) Q uestions D S R PR

| 5)Interactive Apps
| (Polls, Quizzes, Virtual Gifts, etc.)

.......

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com the
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Use Promotions, Contests &
Sweepstakes to Drive Buzz!

g Visit Salt Lake M
Caan

Wall Info #1FanWinners Events Video Photos »

ALTAC BREENTON - SATWRIRE - SOLITUM

# 1 FAN WINNERS

Find Promotions | Start your own promotion

1800

&
\' flowers....

Details Enter Sweepstakes Invite Friends About  Official Rules  Privacy

Ay aary 22nd. We wil

ary 24th S5pm MST to respond

I SALT LAKE
Wall Info Welcome Shop FindOut More Sweepstakes #+ » + B E c D M E A FA N owewo takeo -

Grand Prize: Ski Salt Lake Trip for Two

Cathryn Gibbs

Airfare to SLC on Southwest Airfines
Three nights lodging in Downtown Salt Lake City
3-day Ski Sait Lake Super Pass

Plus, a FLIP video camera to v-blog about your
Ski Salt Lake experience!

Friday Floral Ambush

Prize Details

Sweepstakes Starts

March 22, 2010 @ 11:00 am (PDT)

Sweepstakes Ends
March 26, 2010 @ 02:00 pm (PDT)

Nood mara Datailc?

I http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com th e
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Facebook20

Become A Fan
(‘ strcd elve 20 f et ord ur Secret Discount C od»”

ﬂOWQI’S Plus enter our weekly giveaways and join the conversation by telling
= us about your experience on the wall!

How did you hear about Send A Gift
our fan page?

‘' Facebook advertizement

./ Newsletter e-mail

./ A friend

Coupons,
Polls, Virtual
Sign up for our mailing list G I ftS ]

Name:

e Quizzes,

| | -
= Email:

i 3 | .com website

' Facesbook suggestion

r
I m View Results
]

>

1800flowers: Happy Thursday,
everyons! Have you seen our

new "Welcome" tab? There you M O r e
can find 2 quick poll, 3 special SMS Mobile:

fan... http://bit.ly/crXRzF

Posted on Mar 25, 2010

Ki share Tweet This Sign up

180 flowers: Hare is wvour 3rd

check out the latest contest = | shop now = | join the conversation =

http://thekbuzz.com ntp://inepagestarter.com http://thetwittertrainer.com th c
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I Make your Fan Page a place filled with valuable content.
I Give your fans areason to become fans.

I Use updates to ask questions and elicit response, not
deliver press releases

|
|
|
I I Engage fans through creative content

I Think of your page in terms of being for your fans, not being
I for your company

I Hypertarget with Social Ads and with Updates
|
|
|
|

I Worry less about developing a custom good application,
and worry more about creating good conversation

I Monitor conversation
I Thank and respond to the positive J
I Respond even more diligently to the negative!

the « buzz



Eg‘“-“ Galveston Island CVB

wall 1Info Welcome ¥ Photos Discussions Boxes

® Galveston

Landing tab,
xas COx ® Coupons,
CENO RIS Sweepstakes,

: L Memories are created everyday on > =

: BER  Galveston istand This page & your , Hyper“nks
P L= chance to share Galveston stories, photos

I R and videos. Become a fan loday o receive

- - exglusive discounts and insider fips for

R 1 Engagement

Interactive Guides Visitor Information

 Official Travel Planner  Night Life
“ Visitor Information  Qutdoor Recreation
“ Galveston Maps ¥ Real Estate
“ Arts & Entertainment  * Sights & Attractions
“ Dining  Shopping

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com t"’l e
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rode e iR S s te 1e 4 Galveston Island CVB

¥ | 1) Wall Info Welcome Photos Discussions Boxes » +
L7 ASd
<

STON What's on your mind?

Attach: ¢]] [@ [F] ® ~ 11 Everyone ~ m

Galveston Island CVB + Fans Just Fans © Settings

» Galveston Island CVB

Mardi Gras

[@) March 19 at 3:40pm * Comment * Like * Share

zlveston Island &5 the 1
tourist attraction for visitors
outside the State of Texas,
Come s=e for yourself & share
your memories with us, Galveston Beach

Galveston

Optimized profile pic and photo albums

I around Galvestor g @ Galveston Island CVB

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com th e
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Seattle

a.

Rating: % %% & %

wall Info Photos Events Reviews

Loving your dty so far. Great people, great places.

.......... i—‘-:.-\_-.-\.-a.-—_ Like EE ste

Kara Elizabeth Hughes: "#rd %k

17 howrs 200+ Comiment * Like © Report

Ryan Diliani: s v

=sterdzy 2t S ilom © Commeant

" i3] wigel Stephens B
e el t 2128pm + Comiment

http://thepagestarter.com

Like ' Repaort

A great place ....

Like ' Report

http://thekbuzz.com

Dave Kerpen: ek Loving your city so far. Great people, great places.

Just go...

Excellent
use of
Reviews
app,
great
engaging
posts!

Discussions 2

http://thetwittertrainer.com

the

Seattle:
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San Francisco | & Become a Fan

wall Info Photos  Video Discussions Events ¥
San Francisco + Fans LR ll==0 Just Fans

San Francisco wants to know wha's single and ready to mingle! Where's your
favorite place to mingle? There are lots of options for you this week, regardless
if you're flying solo or not: $1 cocktails, 1/2 priced bubbly, single mingles and an

oo to My Pages Favories
Sugoest to Friends
LY 85 people like this,

hittp:/rwevs onbyinsanfranc L] View all 46 comments

S00,00m

San Francisco will be turning off lights for Earth Hour on March 27. The simple
act of turning off lights for one hour (8:30-2:30 p.m. PST) can have a lasting

s impact on dimate change. Will vou turn off your lights?

Foundad: http: f o earthhour.org

Information

Can Francisoo was founded in 1776 ue =t $154p

£ 446 people like this.
Fans

& of 148,475 fans Com B

San Francisco:
Great Page name, tied-in to other local
Pages, updates everyday

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com th e

L) View zll 103 comments
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“R Eugene, Cascades & Coast Come breathe the crisp, dean air! No national
® forestin the U.5. holds more carbon deep in its trunks, soils and dead wood than
our own Wilamette National Forest in the Cascades.

Lungs of the Earth: The Top 10 carbon storing national
forests in America | The Wilderness Society

ED & people like this.

¥ Norman E Coyer Crakridge, Oregon, The Center of
M Carbon Credits, an Island in a Sea of Trees!

March 17 at 12:28am + Report
il

Byt T CR. 1 R a il 1 . - - 1 vl - M-

| Eugene
| Updates reqularly and responds to fans!

http://thepagestarter.com

Lynda Kamerrer Thanks for the informative post. T will
p’n:-r*'u:-te this angle every chance [ get!

darch 16 at 8:1%pm * Report

Eugene, Cascades & Coast Love it!
March 17 at 3:20pm + Report

http://thekbuzz.com http://thetwittertrainer.com

the
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|

|

|

|  Using Facebook Ads to Target a
| Specific And/Or Local Audience
|

|

|

|

http://thekbuzz.com http://thepagestarter.com http://thetwittertrainer.com tl"l e
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2. Targeting

Location:

Age:
Sex:
Keywords:

Education:

Workplaces:

Relationship:
Interested In:

Languages:

Def |

United States -

@ Everywhere
By State/Province

By City

13 * - Any -

Male Female
@ all
College Grad
In College
In High School
Single In a Relationship
Men Women

n e

Engaged Married

YouUur

Perfect

And Then Think Just Like They Do.

More Help

Approximate reach: 500,642,680
I want to reach people age 18 and older in the United States.




Facebook Ads

SO0 You
Got A Page,
and Vyo

o ready to

|
|
|
|
|
advertise |
|

Is your target REALLY on Facebook?
Herebs how to checké

the « buzz



